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Executive summary
Dissemination, Communication and Training are important issues within the
RenoZEB project. They are the pillars of the RenoZEB approach in terms of
targeting different groups and presenting to them the research results. For every
category of identified stakeholders, the Communication and Dissemination
strategy differs. However, the baseline message and brand remain transversal to
all communication and dissemination activities.
This is the first version of the Dissemination and Communication Plan, which
outlines the overall strategy and planned activities for the successful
dissemination of the project results. This document will be constantly updated
throughout the project lifespan with reports of the partners on their expected and
actual dissemination activities.
This Dissemination and Communication plan and report is aimed at the consortium
partners to ensure their involvement in all aspects of Dissemination and
Communication, and the European Commission in order to communicate the
consortium’s strategy and report on undertaken dissemination activities.
The Communication and Dissemination plan comprises:
1. Dissemination and Communication strategy, including communication levels
(EU/National/Regional) and the responsibilities/ roles attributed to each
partner;
2. The dissemination content;
3. List of target stakeholders to be addressed;
4. Dissemination channels: specifying the various tools that will be used to
reach each of the target audiences;
5. Report on undertaken dissemination activities;
6. Appendices: Dissemination materials;
7. Appendices: Contact lists of identified target groups and key actors.
The future versions of the dissemination and communication plan will also include
the following sections, which are currently left out due to the early stage of the
project:
8. Schedule and details of planned dissemination activities amongst partners,
including a provisional list of events, conferences and fairs where partners
can represent the project.
A final version will be submitted at the end of the project as a final report on all
undertaken dissemination activities.
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1

Communication and Dissemination Strategy

The main goal is to promote the project and raise awareness about its
achievements towards the identified groups and main stakeholders. This is a key
priority in order to inform the scientific community and to involve potential clients,
end users and relevant stakeholders. Moreover, from the early stages of the
project the aim will be to pave the way for future exploitation, by performing
trainings to companies and professionals in the construction renovation value
chain and by establishing synergies with other EU research projects and
initiatives.
The project’s communication strategy is focused on public and professional
audiences. Dissemination and communication activities are carried out in view of
consolidating the project visibility among stakeholders and the general public at
EU level and beyond. It is important to note that the Communication and
Dissemination strategy foresees the design and implementation of different
communication strategies, means and materials to address dissemination (centred
in scientific-technical, public agents and professional stakeholders), and
communication (to a wider audience that includes a very important number of
building owners, whose acceptance of RenoZEB as end-users is critical).
Dissemination activities focus on the transfer of knowledge and information
towards key stakeholders, opinion leaders and multipliers (Scientific community,
Technological Platforms, Networks and Initiatives). The acceptance and feedback
of these audiences are essential for the future market uptake of the RenoZEB
results.
Communication activities are complementary to dissemination and are intended as
public communication, i.e. outreach activities targeting the general public (here
including a wide number of targets: from citizens, to end-users and stakeholders
at large) as well as “outsider” targets beyond peer-to-peer communication and
information transfer.
Communication activities add public value to the achievements of the project by
aiming at larger audiences. They focus on key headlines outlining the project’s
results with the objective to promote the project and enhance its visibility. These
activities impact on larger audiences in terms of awareness raising on issues such
as nZEB and the proposed RenoZEB solutions.
Furthermore, clustering with other European projects and cross-fertilization with
other national and European initiatives will also be fostered by the project’s
communication strategy. Clustering activities especially with other EU projects
funded under the same call such as HEART, RezBUILD, and ReCO2ST, are very
important to strengthen impacts, increase the outreach potential of the project
concepts and raise awareness among different stakeholders and eventually the
public at large. Synergies will be found in joint exploitation of communication tools
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and services including among others: web mutual link exchange, organisation of
common events, common outreach activities to local stakeholder groups, use of
social media through common accounts and exchange of best practices.

The ACE is in charge of coordinating all dissemination and communication
activities.
TECNALIA is leading the scientific dissemination.
FRAUNHOFER and CSTB have higher involvement in scientific dissemination
performed.
SOLINTEL’s main role is to assure that all dissemination activities are fully
aligned with the exploitation strategy and that the actions stimulate future
markets and do not disclose confidential information. It has higher involvement in
the training related to the RZEB business model.
FOCCHI and BECK+HEUN have high involvement in the training related to the
RenoZEB “plug and play” system.
RINA has a higher involvement in training related to the RenoZEB methodology.
CYPE is leading of the training planning and has higher involvement in the
training related to the RenoZEB open platform.
HYPERTECH has a higher involvement in training related to the RenoZEB
Monitoring and Human-Centric Automated Control.
DURANGO will be leading the Spanish national training and dissemination
workshop.
VÖRU will participate in communication and training activities.
TREA: will be leading the Estonian national training and dissemination workshop.
UIPI: will participate in communication and training activities, spreading the new
valorisation concept from RenoZEB to end users around Europe.
ALL partners will have a very active involvement in communication and
dissemination by the participation in the project’s communication and
dissemination tools and activities and through their own dissemination networks
and collaborations.
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2

Dissemination Content

The objective of RenoZEB project is to unlock nZEB renovation market by
increasing property value through a new systemic approach to retrofitting. This
will include innovative components, processes and decision-making methodologies
to guide all valuechain actors in the nZEB building renovation process, along with
integrated solutions with highest impact in the revalorization of the building.
The background is that nearly Zero Energy Buildings (nZEB) construction and
renovation form a big challenge for the construction industry. The simplest way to
achieve a nZEB is to drastically reduce building energy use through efficiency, and
to implement renewable energy systems to balance a building’s energy
consumption. Even though the technology to cost-effectively build new nZEB
buildings exists, the strategy to apply the nZEB principles in the existing building
stock can largely differ from one building to another. There are many barriers to
effective implementation of energy use reduction and renewable energy
installation strategies in existing buildings, which make owners and tenants
reluctant to invest.
RenoZEB will provide cost-effective “plug and play” solutions for a large-scale
deep nZEB rehabilitation schemes, ensuring the integrate-ability of all its
components, methodologies, training, guidelines, and demonstration cases. Three
real and two virtual demonstration cases will show and ensure the replicability of
the schemes and technical tools to appropriately address the valorisation of the
building stock before and after nZEB renovation schemes are applied.
This will be achieved through:
1. Innovative holistic, cost-effective and fast deep retrofitting methodologies
for nZEB and ICT tools to support the methodology for nZEB renovation;
2. Cost-effective and non-intrusive prefabricated multi-functional modular
“plug and play” systems for the renovation of buildings;
3. The transformation of buildings into Active Energy in order to increase the
post-retrofitting property value;
4. Nodes through a smart control and monitoring system;
5. New collaborative multi-value, multi-stakeholder methodologies and
decision making process for selecting the best energy efficient renovation
strategy;
6. New drivers of change for the Real Estate Industry creating fresh postrenovated property value schemes;
7. The demonstration of market replicability of the holistic methodology and
new technologies through real and virtual demonstration sites;
8. Training and awareness of the value chain to boost the nZEB market.
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The above “key actions” of the project are used to develop content of
dissemination materials in order to promote RenoZEB and raise awareness of the
progress and the results, such as project brochures, posters or videos.

3

Target Audiences and Key Stakeholders

According to the Dissemination and Communication Strategy argued in section 1,
the following groups of stakeholders were identified
Key Clients of the RenoZEB solution:
•
•
•
•

Construction renovation companies
Building owners
Building managers
ESCOs

End users
•
•
•
•

Home owner associations
Building occupants/ energy consumers
European Cleanweb SME ecosystem
Facility management and maintenance companies and Aggregators

Opinion leaders, Key stakeholders and Multipliers
•
•
•
•
•
•

Architects
Engineering companies
Technological Platforms, networks and Initiatives
Scientific community (research and academic organisations, scientific
journals)
Committees and other working groups in research fields related to RenoZEB
project scope
General public

Type
Institution
European &
national
construction
Associations
Architect &
Engineering
Associations
Other EU building
organisation
Large Construction
promoters

Buildi
ngs
and
distri
cts
owne
rs
and
mana
gers

Construction

Table 1: Potential stakeholders, multipliers and opinion leaders,
identified for dissemination activities

Authorities on

Relevant bodies
FIEC, ENCORD, Euroconstruct, ECCREDI, ENBRI, SBCI, CIB, EBC and their network per country
and other national
associations
Architects’ Council of Europe (ACE)*, ARCHI-EUROPE, European Network of heads of schools of
architecture (ENHSA), European federation of National Engineering Associations (FEANI) (Sara
van Rompaey**, Architect expert in Cultural Heritage is Member of the RenoZEB Replication
Advisory Board.
SB Alliance, EuroACE, ICLEI ** (Member od the RenoZEB Replication Advisory Board), RICS,
REHVA, EURIMA
ACCIONA, ACS, VINCI, HOTCHTIEF, BOUYGUES** (Member of the RenoZEB Replication
Advisory Board), SAIPEM,
SKANSKA
Ministries of Culture, Ministries of dwelling, municipalities and regional governments, and large
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Public
ownership / Public
Owners

Housing
association of
private owners
Municipalities,
assoc. and
networks with
energy, urban and
env. Issues/Cities
Platforms

Public and private
promoters and
associations on
social housing

Energy

Buildings and
Property Managers
and Associations
Energy Agencies

public owners of
buildings, e.g. Bilbao Viviendas** (Member of the RenoZEB Replication Advisory Board), Bilbao
city public buildings
owner supporting the project with a virtual demo building, Correos** (Member of the RenoZEB
Replication Advisory
Board) as Spanish public sector national postal service.
EU & National associations, e.g. UIPI, Marketinginitiative der Wohnungsbaugenossenschaften
Deutschland e.V. Association of residential building cooperatives (FRAUNHOFER*** is member)
Estonian Union of Cooperative Housing Association. Local associations as VORU* Apartment
Association “Rannaliiva” member of the consortium providing demo building.
At European and International level, e.g., Council of European Municipalities and Regions (CEMR),
C40 Cities Climate Leadership Group ICLEI** (Member of the RenoZEB Replication Advisory
Board)). At national level, e.g. Tenerrdis:
national cluster on energy (including building energy performances) (OPAC 38 is member),
Austrian Association of Municipalities, the FEMP (Spanish Federation of Municipalities and
Provinces, with more than 6,900 municipalities). At regional level, e.g. EUDEL: the Basque
association of municipalities. The German Association for Housing, Urban and Spatial
Development e. V.(FRAUNHOFER*** is member), Genova Smart City Association (RINA-C is
member)
At European level: Housing Europe** (Member of the RenoZEB Replication Advisory Board)and
national members (as USH where OPAC 38 is member) At National level: Federabitazione (IT),
AVS (ES), USH (FR), LOSZ (HU), OEK
(GR), FENACHE (PT), NHF (UK), NBBL (NO), (FR), Estonian Union of Co-operative Housing
Associations, USH (National Federation for Social Housing).
At European level: EuroFM. At National level: Local associations. Local and national property
manager professional associations, e.g. Estonian Association of Estonian Facilities Administrators
and Maintainers (TREA closely collaborates)
At international level: International Energy Agency (TECNALIA is Spanish representative;
FRAUNHOFER is an active partner in many Tasks and Annexes). At European Level: FEDARENE
At National level: Deutsche Energie-Agentur
(DE), Instituto para la Diversificación y Ahorro de la Energía (ES), Agenzia Nazionale per le Nuove
tecnologie, l'Energia e lo Sviluppo Economico Sostenibile (IT), Energy Saving Trust (UK) At
regional level: Aegean Energy Agency (GR), emma e.V.(DE), Észak-Alföldi Regionális Energia
Ügynökség (HU), RomaEnergia(IT), Agence Locale de l'Énergie (FR),…
EREC, EGEC; EPIA; EREF; ESTIF; EUBIA; EUREC Agency, etc

Other

Energy Efficiency
systems providers
Tech.Platforms
Technological Platforms networks and Initiatives listed above the table (among others)
networks and other
Initiatives
National / regional
All national/regional Smart specialization authorities in countries where the consortium partners will
Smart
seek market uptake, including all partners’ permanent contacts with their relevant national/regional
specialization
Smart specialization authorities
authorities
(Smart Specialization Platform, Eye@RIS3 will be used)
* Project partner
** Organization participating in RenoZEB Replication Advisory Board
*** Partners involved in the RenoZEB consortium actively participate in these organisations

9

D9.2 1st Communication
and Dissemination plan and report

4

Dissemination Channels

Various dissemination activities ensure a good visibility of the project towards the
identified target groups and general public. These are based on a Dissemination
and Communication strategy tailored to the various needs and expectations of the
target groups. Ways of contacting actors differ in three main respects:
•
•
•

Type of link established with each actor (from being informed to being
involved);
The number of actors being reached;
The effectiveness in getting the outcomes of the project understood.
Table 2: Dissemination activities and target groups

Type of
dissemination

Type of
audience

Proactive
General
Communication

Channels

Number

Indicators

Contents

Through newsletters
every six months, oneto-one
communication, emailing
and invitation to events
to
relevant
stakeholders
and
the
European
Commission.
RenoZEB LinkedIn group,
Facebook and Twitter,
plus social
media run by partners.

8

500 people

Project
progress,
events
and relevant
news

16

1600
people

Project
progress,
events,
relevant
news,
interaction
with public
RenoZEB
overview
based on the
demonstrati
ons of the
solution
RenoZEB
objectives
overview,
partnership
and public
deliverables
Latest news
and feature

Social media

General

Video

General

RenoZEB YouTube
channel and TV
broadcast.

1

1600 views

Dedicated
website

General

RenoZEB website:
interactive environment
that will give
access to all the aspects
related to the research
activities
and will permit to
collaborate and actively
participate in the
methodology’s
development. The private
part will be a
collaborative working
space for developing the
project.

1
(6
years
minimum
)

4000 visits
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Roll-up/
poster and
brochure

General

Publications

Scientific
community

Deep
renovation
demonstratio
ns

Citizens, end
users

RenoZEB
international
dissemination
workshops

Targeted
clients,
end-users
and
stakeholders

National
training &
dissemination
workshops

Targeted
clients,
end-users
and
stakeholders
Targeted
clients,
end-users
and
stakeholders

Partners’
dissemination
networks and
channels

Participation
in
conferences,
congresses
and
events

Scientific
community,
students,
end-users

Specific project Roll-up/
poster and brochure will
be prepared for external
communication, the
brochure translated to 7
languages.
RenoZEB partners will
publish the results in the
scientific literature,
dedicated journals and
magazines in the field
of construction, energy
and ICTs. Moreover,
results are intended also
to be published through
EC channels.
Demonstrations cases
will be disseminated to
the citizens and endusers through panels
placed on site, explaining
the RenoZEB solution.
International
dissemination events in
months 24 and 42. 1st
along with bi-annual
General Assembly of the
ACE.
2nd as final conference
within the frame or in
collaboration with an
ECTP-E2BA event.
Dissemination activities
related to the celebration
of 2 national training and
dissemination workshops
in France and Estonia.
e.g. ACE Newsletter:
distributed by email to
3.500 direct
contacts every 2 months
and to the 43 Member of
ACE, representing over
500.000 practicing
architects from 33
countries. ACE Website
and other web-based
channels ACE Events:
yearly Working Group
meetings and biannual
General Assembly,
attended by around 100
delegates of the ACE
member organisations.
RenoZEB will be
represented in a number
of international relevant
conferences to discuss
specific research results
and receive input and

9

2000
people

General
information

10

500
readers

Publishable
project
results,
specially
devoted to
WP2, WP3,
WP4,
WP5
and WP6

2

500 people
(250
people/de
mo)

RenoZEB
solution
applied
to
the buildings
(WP7)

2

300 people

RenoZEB
objectives
overview
and progress
and
RenoZEB
results

2

200

RenoZEB
solution

-

4000
people

Project
progress,
events and
relevant
materials

10

1000
people

Publishable
project
results
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comments from outside
the project, as well as to
trigger new projects.
Commercial
fairs

Targeted
clients, endusers

The RenoZEB solution
and its components will
be represented in
relevant commercial fairs
towards the final stage of
the project to make
commercial contacts.

4

750
visitors

Exploitable
commercial
results
(mostly
WP8)

Clustering
Activities

EU projects
and
networks

With other HORIZON
2020 European ongoing
related projects,
European and National
Technology Platforms
and other networks and
initiatives (already
preliminarily identified in
the main targeted groups
at the beginning of this
draft communication and
dissemination plan.

8
initiatives

400 people

Information
on the
project and
its
achievement
s

Training

Construction
renovation
companies,
Architects,
Engineers
and building
managers

2 specific training
courses will be carried
out in Estonia and France
for professionals during
the project, mostly
linked with technical
application works
performed at the 2
demonstration buildings.
E-learning platform.

2

100 people

Technical
experts

One “train the trainers”
course for 5 trainers.

2

5
(500
people
indirectly)

Target
groups
Citizens

E-learning platform.

2

500

Results will be
communicated to the
public at large scale via
mass media
communication: social
networks,
newspapers, magazines,
TV. Press release
announcing the start of
the project.

6

2000
people

Large scale
communication

Project
results
requiring
applicability
training

General
information.
Relevant
news
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5

Report on undertaken Dissemination Activities

There will be regular reporting every six months on the forecast of planned and
undertaken dissemination activities for each consortium partner. Table 4
summarises all dissemination activities undertaken by the consortium partners
during the first 6 months of the project. Understandably, these were not many as
the dissemination material was still under development and there was not yet
enough project output or progress to report on.
In addition to this, all consortium partners are in the future requested to fill in a
brief dissemination report form after each dissemination activity conducted. These
will be included in the annex of the annual update of the dissemination and
communication guide.
Table 3: Dissemination Activity Reporting M1-M6

Date

Responsible Type of Activity: please choose and
Partner/
report one from the drop-down-list on
Author(s)
button next to cell

Location

Countries
addressed

01.10.2017

ACE

Other

Online/Via e-mail

EU

01.10.2017
01-02.12.2017

ACE
ACE

Website
Organisation of a Conference

Online
Brussels

worldwide
EU

09.11.2017

ACE

Participation to a workshop

Brussels

EU

12.01.2018

ACE

Social media

Online

worldwide

12-13.10.2017

ACE

Participation to a workshop

Paris

EU

18.10.2017

ACE

Social media

Online

worldwide

30.11.2017

ACE

Press release

Online/Via e-mail

worldwide

08.11.2017

CYPE

Participation to a workshop

Sevilla - Spain

worldwide

19.01.2017

CYPE

Social media

Online

worldwide

22.11.2017

CYPE

Participation to a workshop

Murcia - Spain

worldwide

29.01.2018

CYPE

Social media

Online

worldwide

HIT

Website

Online

worldwide

HIT

Website

Online

worldwide

Solintel
TREA
TREA

Trade fair
Press release
Website

Valencia, ES
Online/Via e-mail
online

EU
Estonia
Estonia

TREA

Website

Online
Online

worldwide
worldwide

18.10.2017

TREA

Social media

12.01.2018
22.12.2017

UIPI
UIPI

Social media
Other

Online
Via email

EU
EU

22.12.2017
26.09.2017
27.10.2017

UIPI
UIPI
UIPI
UIPI

Website
Other
Other
Website

online
Via email
Via email
online

EU
EU
EU
EU

28.02.2018
30.03.2018

UNIVPM
UNIVPM

Social media
Non-scientific and non-peer reviewed
publications (popularised publications)

Online
Online

worldwide
worldwide

17.01.2018

USAL

Participation to a workshop

Manchester

17.11.2017

USAL

Website

Online

08.11.2017

22.12.2017

07.02.2018
01.04.2018
01.05.2018
01.11.2017

Title of event/ publication
Member Organisation Information sheet every two months,
via email - confidential content

Size of
addressed
audience
350

Industry
23900 per Policy Makers, Industry, Scientific
year
Community, civil society, general public,
Added RenoZEB on ACE website
medias
Oral presentation and briefing note to ACE General Assembly
100
Industry
10
Policy Makers, Industry, Scientific
Oral presentation at ECCREDI meeting
Community
200
Policy Makers, Industry, Scientific
Community, civil society, general public,
Facebook post on ACE FB and on Twitter about RenoZEB website and newsletter
medias
25
Oral presentation at H2020 BIMplement KoM
Industry, Scientific Community
571
Policy Makers, Industry, Scientific
Community, civil society, general public,
Facebook post on ACE FB and on Twitter about KoM of RenoZEB
medias
2,850
Policy Makers, Industry, Scientific
ACE Info 05/2017 - eNewsletter
Community
Technical presentation "Taller práctico de coordinación Open
70
Industry
BIM " (Open BIM workshop) 15 minutes talking about
European Research projects where CYPE is involved. 5
Twitter post -> Kick-off meeting in Brussels of #RenoZEB, a
405
Policy Makers, Industry, Scientific
new H2020 project focus on #Retrofitting and
Community, civil society, general public,
#EnergyEfficiency
medias
Technical presentation "Taller práctico de coordinación Open
45
Industry
BIM " (Open BIM workshop) 15 minutes talking about
European Research projects where CYPE is involved. 5
Twitter post -> Check out more information about #RenoZEB
Policy Makers, Industry, Scientific
project in our new website! http://renozeb.eu #EUfunded
Community, civil society, general public,
#EnergyEfficiency #Renovation
medias
10000
Policy Makers, Industry, Scientific
Community, civil society, general public,
Added RenoZEB on HIT blog
medias
10000
Policy Makers, Industry, Scientific
Community, civil society, general public,
Added RenoZEB on HIT website
medias
CEVISAMA 2018 Fair - WORKSHOPS FROM RESEARCH TO
25
Industry
INDUSTRY & FROM INDUSTRY TO MARKET - Technologies and
solutions to control and optimize the energy efficiency in
PR about meeting of RenoZeb
100
General Public
new on website about project meeting in Estonia
50
General Public
2000 per General Public
Added project information in TREA website
year
159
General Public
Facebook post about RenoZEB project meeting in Brussels
280
Policy Makers, Industry, Scientific
UIPI's FB page shared two RenoZEBs posts with links to
Community, civil society, general public,
RenoZEBs website
medias
Short note in UIPI's internal Newsletter about RenoZEB
100
General Public
100
General Public
Article on UIPI's website about RenoZEB's Kick off meeting
Article about RenoZEB in UIPI's internal Newsletter 100
General Public
Short note in UIPI's internal Newsletter about RenoZEB's Kick
100
General Public
Article on UIPI's website about RenoZEB project
100
General Public
Facebook post on UNIVPM FB about RenoZEB with link to the
12,748
Scientific Community (higher education,
website
Research)
Short paper in Italian about RenoZEB project (RenoZEB un
700000 Architects, Engineers, Technicians,
nuovo progetto H2020 per accelerare lariqualificazione di
Construction companies
edifici e distretti))
11

i-Construction implementation of BIM to infrastructure
UK
project delegation from Japan
worldwide Added RenoZEB to the THINKlab portfolio of Research
projects

unknown

200
24.04.2018
USAL
07.11.2017

VORU

Organisation of a Conference
Participation to an event other than a
conference or workshop

Type of addressed audience

Manchester

UK

Smart Cities Conference

Võru

Estonia

Apartment association meeting

15

scientific community, industry, civil
society, general public, policy makers,
medias and Investors
scientific community, industry, civil
society, general public, policy makers,
medias and Investors
scientific community, industry, civil
society, policy makers, medias and
Investors
Civil Society

Description of activity/ notes e.g. related
link/
name of publisher+journal+info if 'open
access'
confidential / for members only

http://www.ace-cae.eu
http://www.eccredi.org

https://www.facebook.com/ArchitectsEU/
https://www.ace-cae.eu/activities/eufunded-projects/

https://www.facebook.com/ArchitectsEU/
http://ace.mmwcrm.com/en/public/webvi
ew/show/110/6#content-1359
http://www.cype.net/pdfs/encuentros/20
17/id_7394_jornada_sevilla_nov.html
https://twitter.com/CypePabloG/status/92
1157659646099456
http://www.cype.net/pdfs/encuentros/20
17/id_7434_jornada_coaatie_murcia_nov.
html
https://twitter.com/CypePabloG/status/95
8000383338655745

https://www.hit-innovations.com/blog

https://www.hit-innovations.com/rnd
https://renozeb.eu/news/detail/article/ren
ozeb-coordinator-at-cevisama-2018.html
www.trea.ee
www.trea.ee
https://www.facebook.com/TartuRegiooni
Energiaagentuur/
https://www.facebook.com/pg/UIPIProper
tyOwners/posts/?ref=page_internal
Internal Newsletter to UIPI members
http://uipi.com/new/official-kick-offmeeting-of-the-new-renozeb-project/
Internal Newsletter to UIPI members
Internal Newsletter to UIPI members
http://uipi.com/new/projects/renozeb-2/
https://www.facebook.com/UNIVPM/
http://www.infobuildenergia.it/approfondi
menti/renozeb-nuovo-progetto-h2020riqualificazione-edifici-efficienzaenergetica-385.html
A potential collaboartion between USAL
and Tokyo- a project is due to start next
year
https://www.salford.ac.uk/thinklab/resear
ch/renozeb

Conference
Providing information to AA members
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6

Appendices

6.1 Appendix 1: Dissemination material
A0 Poster available in English
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The RenoZEB brochure is available in Bulgarian, English, Estonian, French,
German, Greek, Italian, Spanish.
The
Reno
ZEB
broch
ure in
Englis
h
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The RenoZEB brochure in Estonian
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The RenoZEB brochure in French
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The RenoZEB brochure in German
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The RenoZEB brochure in Greek
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The 1st RenoZEB Newsletter
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7

Conclusions

This report has presented the overall strategy and planned activities for the
successful dissemination of RenoZEB project results. As communication and
dissemination is a continuous process and not a one-time effort at the end of the
project, activities will be taking place at all stages of the project. As a result, this
document will be constantly updated throughout the project lifespan with reports
of the partners on their expected and actual dissemination activities.
In order to ensure project recognisability and successful dissemination it is
important that all partners follow the indications mentioned in D9.1 when
disseminating RenoZEB project results. This includes proper use of the project
name, logo, colour pallet, template as well as acknowledgment of EU funding.
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