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Executive summary 

Dissemination, Communication and Training are vital for the RenoZEB project. They 
are the three pillars of the RenoZEB approach in terms of targeting different interest 

groups and presenting to them the project results. For every category of identified 
stakeholders, the communication and dissemination strategy differs. Nevertheless, 

the baseline message and brand remain transversal to all communication and 
dissemination activities. 

This is the third version of the Dissemination and Communication Plan, which builds 
up on the first two versions as an annual update. The document sets out with the 

overall strategy and planned activities for the successful dissemination of the project 
results. Thereafter it reports on undertaken dissemination activities in the first 18 

months of the project. Additionally, this report includes a social media up-date with 
statistics on the various chosen channels and further recommendations. The 

dissemination material produced is shown in the appendix. The stakeholder contact 
lists of the first version D9.2 have been taken out, in order to comply with the new 
GDPR.  

This document is constantly updated throughout the project lifespan with reports of 
the partners on their undertaken dissemination activities. 

This Dissemination and Communication plan and report is aimed at the consortium 
partners to ensure their involvement in all aspects of Dissemination and 

Communication, and the European Commission in order to communicate the 
consortium’s strategy and report on undertaken dissemination activities. 

The Communication and Dissemination plan comprises: 

1. Dissemination and Communication strategy, including communication levels 

(EU/National/Regional) and the responsibilities/ roles attributed to each 
partner; 

2. The dissemination content; 
3. List of target stakeholders to be addressed; 

4. Dissemination channels: specifying the various tools that will be used to reach 
each of the target audiences; 

5. Report on Social Media Accounts 
6. Report on undertaken dissemination activities M1-30; 

7. Appendices:  
a. Cooperate Identity 
b. Dissemination materials; 

c. Publications; 

A final version will be submitted at the end of the project as a final report (D9.5) on 

all undertaken dissemination activities including a plan for the time after the project 
end. 
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1 Communication and Dissemination Strategy 

The main goal is to promote the project, raise awareness and inform the identified 

main stakeholders about its achievements. Key priority has the scientific 
community, potential clients and end users, as well as the general public. Moreover, 

from the early stages of the project the aim will be to pave the way for future 
exploitation, by performing trainings to companies and professionals in the 

construction renovation value chain and by establishing synergies with other EU 
research projects and initiatives. 

The project’s communication strategy is focused on public and professional 

audiences. Activities focus on the transfer of knowledge and information towards 
key stakeholders, opinion leaders and multipliers (scientific community, technology 

platforms, networks and initiatives). It is important to note that the Communication 
and Dissemination strategy foresees the design and implementation of different 

communication strategies, means and materials to address dissemination (centred 
in scientific-technical, public agents and professional stakeholders), and 

communication (to a wider audience that includes a very important number of 
private building owners, whose acceptance of RenoZEB as end-users is critical). The 

acceptance and feedback of these audiences are essential for the future market 
uptake of the RenoZEB results. 

Communication activities are complementary to dissemination and are intended as 
public communication, i.e. outreach activities targeting the general public (here 

including a wide number of targets: from citizens, to end-users and stakeholders at 
large) as well as “outsider” targets beyond peer-to-peer communication and 

information transfer.  

Communication activities add public value to the achievements of the project by 

aiming at larger audiences. They focus on key headlines outlining the project’s 
results with the objective to promote the project and enhance its visibility. These 

activities impact on larger audiences in terms of awareness raising on issues such 
as nZEB and the proposed RenoZEB solutions. 

Furthermore, clustering with other European projects and cross-fertilization with 

other national and European initiatives will also be fostered by the project’s 
communication strategy. Clustering activities are undertaken with the projects 

funded under the same call: HEART, RezBUILD, and ReCO2ST. These are very 
important to strengthen impacts, increase the outreach potential of the project 

concepts and raise awareness among different stakeholders and eventually the 
public at large. Synergies are found in joint exploitation of communication tools and 

services including among others: web mutual link exchange, organisation of 
common events, common outreach activities to local stakeholder groups, use of 

social media through common accounts and exchange of best practices. 
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The ACE is in charge of coordinating all dissemination and communication activities.  

SOLINTEL’s main role is to assure that all dissemination activities are fully aligned 

with the exploitation strategy and that the actions stimulate future markets and do 
not disclose confidential information. It has higher involvement in the training 

related to the RZEB business model. 

TECNALIA’s main role is to ensure the scientific and technical quality of 

communication and dissemination activities. In addition, Tecnalia is involved in 
training of activities related to the Platform and Durango demos-site.   

FRAUNHOFER and CSTB have higher involvement in scientific dissemination 
performed. 

CYPE is leading the training and has higher involvement in it related to the RenoZEB 
open platform. 

FOCCHI and BECK+HEUN have high involvement in dissemination, communication 
and training activities related to the RenoZEB “plug and play” system. 

USAL: the main role is to communicate and disseminate RENOZEB’s methodology 
targeting scientific public. 

RINA has a higher involvement in dissemination, communication and training 
activities related to the RenoZEB methodology, specially oriented to Real Estate 

Industry. 

HYPERTECH has a higher involvement in training related to the RenoZEB 
Monitoring and Human-Centric Automated Control. 

DURANGO will be leading the Spanish national training and dissemination 
workshop. 

TREA: will be leading the Estonian national training and dissemination workshop. 

VÖRU will participate in communication and training activities. 

UIPI: will participate in communication and training activities, spreading the new 
valorisation concept from RenoZEB to end users around Europe. 

ALL partners will have a very active involvement in communication and 
dissemination by participating in the project’s communication and dissemination 

activities and by spreading the content through their own dissemination networks, 
channels and collaborations. 
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2 Dissemination Content 

The objective of the RenoZEB project is to unlock the nZEB renovation market by 
increasing property value through a new systemic approach to retrofitting. This will 

include innovative components, processes and decision-making methodologies to 
guide all value chain actors in the nZEB building renovation process, along with 

integrated solutions with highest impact in the revalorization of the building. 

The background is that nearly Zero Energy Buildings (nZEB) construction and 

renovation form a huge challenge for the construction industry. The simplest way 
to achieve a nZEB is to drastically reduce building energy use through efficiency, 

and to implement renewable energy systems to balance a building’s energy 
consumption. Even though the technology to cost-effectively build new nZEB 

buildings exists, the strategy to apply the nZEB principles in the existing building 
stock can largely differ from one building to another. There are many barriers to 

effective implementation of energy use reduction and renewable energy installation 
strategies in existing buildings, which make owners and tenants reluctant to invest. 

RenoZEB provides 

• A value-based concept and methodology  
• A knowledge-Based tool for supporting the decision-making process of 

RenoZEB- renovation in Real Estate industry  
• Cost-effective ‘plug and play’ solutions for a large-scale deep nZEB 

rehabilitation schemes, ensuring the integrate-ability of all its components, 
methodologies, training, guidelines, and demonstration cases.  

• RenoZEB Collaborative Environment to support all the renovation process 
• Deep Renovation project’s set of tools (e.g. RenoZEB façade configurator),  

• Monitoring and Human-Centric Automated Control  
• Validation of the processes in three real and two virtual demonstration cases 

that show and ensure the replicability of the schemes and technical tools to 
appropriately address the valorisation of the building stock before and after 

nZEB renovation schemes are applied. 

This will be achieved through: 

1. Innovative holistic, cost-effective and fast deep retrofitting methodologies for 
nZEB and ICT tools to support the methodology for nZEB renovation; 

2. Cost-effective and non-intrusive prefabricated multi-functional modular ‘plug 
and play’ systems for the renovation of buildings; 

3. The transformation of existing buildings into active buildings in order to 

increase the post-retrofitting property value; 
4. Energy Nodes through a smart control and monitoring system; 

5. New collaborative multi-value, multi-stakeholder methodologies and 
decision-making process for selecting the best energy efficient renovation 

strategy for each project; 
6. New drivers of change for the real estate industry creating fresh post-

renovated property value schemes; 
7. The demonstration of market replicability of the holistic methodology and new 

technologies through real and virtual demonstration sites; 
8. Training and awareness of the value chain to boost the nZEB market, with 

special emphasis on the real estate industry. 
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The above ‘key actions’ of the project are used to develop the content of 

dissemination materials in order to promote RenoZEB and raise awareness of the 
progress and the results, such as project brochures, posters or videos. 

 

 

3 Target Audiences and Key Stakeholders 

According to the Dissemination and Communication Strategy argued in section 1, 

the following groups of stakeholders were identified 

Key Clients of the RenoZEB solution 

• Construction renovation companies 

• Building managers  

• ESCOs  

• European SME ecosystem 

• Facility management and maintenance companies and aggregators 

• Real Estate Industry 

• Building owners 

 

End users 

• Building occupants/ energy consumers 

• Home owner associations 

• General public  

 

Opinion leaders, Key stakeholders and Multipliers 

• Architects 

• Engineers 

• Technology Platforms (NTPs and ECTP), networks and initiatives 

• Scientific community (research and academic organisations, scientific 
journals etc.) 

• Committees and other working groups in research fields related to the 
RenoZEB project scope 

 

Three of these audiences are already represented in the consortium. Architects are 

represented by project partner ACE, and building owners and home owner 
associations are represented by UIPI.   
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Table 1: Potential stakeholders, multipliers and opinion leaders, 

identified for dissemination activities 

  Type 

Institution 

Relevant bodies 

C
o

n
s
tr

u
c
ti

o
n

 

European & 
national 
construction 
Associations 

FIEC***, ENCORD, Euroconstruct, ENBRI, SBCI, CIB, EBC*** and their network per country and other national 
associations 

Architect & 
Engineering 
Associations 

Architects’ Council of Europe (ACE)*, ARCHI-EUROPE, European Network of heads of schools of architecture 
(ENHSA), European federation of National Engineering Associations (FEANI) (Sara van Rompaey**, Architect 
expert in Cultural Heritage is Member of the RenoZEB Replication Advisory Board.), UIA, EAAE*** 

Other EU building 
organisation 

SB Alliance, EuroACE, ICLEI ** (Member of the RenoZEB Replication Advisory Board), RICS, REHVA***, 
EURIMA, EuroGypsum, ECCREDI*** 

B
u

il
d

in
g

s
 a

n
d

 d
is

tr
ic

ts
 

o
w

n
e
r
s
 a

n
d

 m
a
n

a
g

e
r
s
 

Large Construction 
promoters 

ACCIONA, ACS, VINCI, HOTCHTIEF, BOUYGUES** (Member of the RenoZEB Replication Advisory Board), 
SAIPEM, SKANSKA 

Authorities on 
Public 
ownership / Public 
Owners 

Ministries of Culture, Ministries of dwelling, municipalities and regional governments, and large public owners of 
buildings, e.g. Bilbao Viviendas** (Member of the RenoZEB Replication Advisory Board), Bilbao city public 
buildings owner supporting the project with a virtual demo building, Correos** (Member of the RenoZEB 
Replication Advisory Board) as Spanish public sector national postal service. 

Housing 
association of 
private owners 

EU & National associations, e.g. UIPI*, Marketinginitiative der Wohnungsbaugenossenschaften Deutschland e.V. 
Association of residential building cooperatives (FRAUNHOFER*** is member) Estonian Union of Cooperative 
Housing Association. Local associations as VORU* Apartment Association “Rannaliiva” member of the consortium 
providing demo building. 

Municipalities, 
assoc. and 
networks with 
energy, urban and 
env. Issues/Cities 
Platforms 

At European and International level, e.g., Council of European Municipalities and Regions (CEMR), C40 Cities 
Climate Leadership Group ICLEI** (Member of the RenoZEB Replication Advisory Board). At national level, e.g. 
Tenerrdis: national cluster on energy (including building energy performances) (OPAC 38 is member), Austrian 
Association of Municipalities, the FEMP (Spanish Federation of Municipalities and Provinces, with more than 
6,900 municipalities). At regional level, e.g. EUDEL: the Basque association of municipalities. The German 
Association for Housing, Urban and Spatial Development e. V. (FRAUNHOFER*** is member), Genova Smart 
City Association (RINA-C is member) 

Public and private 
promoters and 
associations on 
social housing 

At European level: Housing Europe** (Member of the RenoZEB Replication Advisory Board) and national 
members (as USH where OPAC 38 is member)  
At National level: Federabitazione (IT), AVS (ES), USH (FR), LOSZ (HU), OEK (GR), FENACHE (PT), NHF (UK), 
NBBL (NO), (FR), Estonian Union of Co-operative Housing Associations, USH (National Federation for Social 
Housing). 

Buildings and 
Property Managers 
and Associations 

At European level: EuroFM.  
At National level: Local associations. Local and national property manager professional associations, e.g. Estonian 
Association of Estonian Facilities Administrators and Maintainers (TREA closely collaborates)  

E
n

e
r
g

y
 

Energy Agencies At international level: International Energy Agency (TECNALIA is Spanish representative; FRAUNHOFER is an 
active partner in many Tasks and Annexes).  
At European Level: FEDARENE  
At National level: Deutsche Energie-Agentur (DE), Instituto para la Diversificación y Ahorro de la Energía (ES), 
Agenzia Nazionale per le Nuove tecnologie, l'Energia e lo Sviluppo Economico Sostenibile (IT), Energy Saving 
Trust (UK) At regional level: Aegean Energy Agency (GR), emma e.V.(DE), Észak-Alföldi Regionális Energia 
Ügynökség (HU), RomaEnergia(IT), Agence Locale de l'Énergie (FR),…  

Energy Efficiency 
systems providers 

EREC, EGEC; EPIA; EREF; ESTIF; EUBIA; EUREC Agency, etc 

O
th

e
r 

Tech. Platforms 
networks and other 
Initiatives 

Technological Platforms networks and Initiatives listed above the table (among others)  
ECTP*** 

National / regional 
Smart 
specialization 
authorities 

All national/regional Smart specialization authorities in countries where the consortium partners will seek market 
uptake, including all partners’ permanent contacts with their relevant national/regional Smart specialization 
authorities (Smart Specialization Platform, Eye@RIS3 will be used) 

* Project partner  

** Organization participating in RenoZEB Replication Advisory Board  

*** Partners involved in the RenoZEB consortium actively participate in these organisations   
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4 Dissemination Channels 

Various dissemination activities ensure a good visibility of the project towards the 
identified target groups and general public. These are based on a Dissemination and 

Communication strategy tailored to the various needs and expectations of the target 
groups. Ways of contacting actors differ in three main respects: 

• Type of link established with each actor: from being informed to being 
involved; 

• The number of actors being reached; 

• The effectiveness in getting the outcomes of the project understood. 

 

Table 2: Dissemination activities and target groups 

 

Type of 

dissemina
tion 

Type of 

audience 

Channels Num

ber 

Indicators Contents Achieved 

Proactive 

Communic
ation 

General Through newsletters 

every six months, one-
to-one communication, 

emailing and invitation to 

events to relevant 

stakeholders and the 
European Commission. 

8 500 people Project 

progress, 
events and 

relevant 

news  

Yes  

Social 

media 

General RenoZEB LinkedIn group, 

Facebook and Twitter, 

plus social media run by 
partners. 

16 1600 

people 

Project 

progress, 

events, 
relevant 

news, 

interaction 

with public 

Yes 

Video General RenoZEB YouTube 

channel and TV 

broadcast. 

1 1600 views RenoZEB 

overview 

based on 

the 
demonstrat

ions of the 

solution 

Partially 

Dedicated 
website 

General RenoZEB website: 
interactive environment 

that will give access to all 

the aspects related to the 

research activities and 

will permit to collaborate 
and actively participate 

in the methodology’s 

development. The private 

part will be a 
collaborative working 

space for developing the 

project. 

1 (6 
years 

mini

mum

) 

4000 
sessions 

RenoZEB 
objectives 

overview, 

partnership 

and public 

deliverable
s 

Latest 

news and 

feature 

Yes 
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Roll-up/ 

poster 

and 

brochure 

General Specific project Roll-up/ 

poster and brochure will 

be prepared for external 

communication, the 
brochure translated to 7 

languages. 

9 2000 

people 

General 

information 

Yes 

Publicatio

ns 

Scientific 

community 

RenoZEB partners will 

publish the results in the 
scientific literature, 

dedicated journals and 

magazines in the field of 

construction, energy and 
ICTs. Moreover, results 

are intended also to be 

published through EC 

channels. 

10 500 

readers 

Publishable 

project 

results, 

specially 

devoted to 

WP2, WP3, 

WP4, WP5 

and WP6 

Partially 

 

Deep 

renovatio

n 

demonstr
ations 

Citizens, end 

users 

Demonstrations cases 

will be disseminated to 

the citizens and end-

users through panels 
placed on site, explaining 

the RenoZEB solution. 

2 500 people 

(250 

people/de

mo) 

RenoZEB 

solution 

applied to 

the 
buildings 

(WP7) 

No 

RenoZEB 

internatio
nal 

dissemina

tion 

workshop
s 

Targeted 

clients, 

end-users 

and 

stakeholders 

International 

dissemination events in 
months 24 and 42.  

One along with bi-annual 

General Assembly of the 

ACE.  

One as final conference 

within the frame or in 

collaboration with an 

ECTP event. 

2 300 people RenoZEB 

objectives 
overview 

and 

progress 

and 
RenoZEB 

results 

No 

National 

training & 

dissemina

tion 
workshop

s 

Targeted 

clients, end-

users and 

stakeholders 

Dissemination activities 

related to the celebration 

of 2 national training and 

dissemination workshops 
in France and Estonia. 

2 200 people RenoZEB 

solution 

No 

Partners’ 

dissemina
tion 

networks 

and 

channels 

Targeted 

clients, 

end-users 

and 

stakeholders 

e.g. ACE Newsletter: 

distributed by email to 
3.500 direct contacts 

every 2 months and to 

the 43 Member of ACE, 

representing over 
600.000 practicing 

architects from 33 

countries. ACE Website 

and other web-based 
channels ACE Events: 

yearly Working Group 

meetings and biannual 

General Assembly, 
attended by around 100 

delegates of the ACE 

member organisations. 

- 4000 

people 

Project 

progress, 
events and 

relevant 

materials 

Yes 
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Participati

on in 

conferenc

es, 

congresse

s and 

events 

Scientific 

community, 

students, 

end-users 

RenoZEB will be 

represented in a number 

of international relevant 

conferences to discuss 
specific research results 

and receive input and 

comments from outside 

the project, as well as to 

trigger new projects. 

10 1000 

people 

Publishable 

project 

results 

Yes 

Commerci

al fairs 

Targeted 

clients, end-

users 

The RenoZEB solution 

and its components will 

be represented in 
relevant commercial fairs 

towards the final stage of 

the project to make 

commercial contacts. 

4 750 visitors Exploitable 

commercial 

results 
(mostly 

WP8) 

Partially 

Clustering 

Activities 

EU projects 

and 

networks 

With other HORIZON 

2020 European ongoing 

related projects, 

European and National 
Technology Platforms 

and other networks and 

initiatives (already 

identified in the main 
targeted groups at the 

beginning of this draft 

communication and 

dissemination plan.) 

8 

initia

tives 

400 people Informatio

n on the 

project and 

its 
achieveme

nts 

Partially 

Training Construction 

renovation 

companies, 

Architects, 
Engineers 

and building 

managers 

2 specific training 

courses will be carried 

out in Estonia and France 

for professionals during 
the project, mostly linked 

with technical application 

works performed at the 2 

demonstration buildings. 
E-learning platform. 

2 100 people 

Project 

results 

requiring 
applicabilit

y training 

 No 

Technical 

experts 

One “train the trainers” 

course for 5 trainers. 

2 5 (500 

people 

indirectly) 

18/03/20

20 

Target 

groups 
E-learning platform. 2 500 In 

progress 

Large scale 

communica
tion 

Citizens Results will be 

communicated to the 
public at large scale via 

mass media 

communication: social 

networks, newspapers, 
magazines, TV. Press 

release announcing the 

start of the project. 

6 2000 

people 

General 

information
. Relevant 

news 

Yes 
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5 Report on Social Media Accounts 

5.1 RenoZEB Website 

During the period of February 2020, the website counted 3.069 sessions 
of 01:59 min of average duration. Compared to the year before the number of visits 

is about the same, but the visits are shorter by 33 seconds.  

A session is defined as a group of interactions one user undertakes within a given 

time frame on the website.  

In total, 7.635 pages were viewed (2.49 pages/sessions). 88% of the audience 

connected from desktop, 10.6% with a Smartphone and 1.4 % with a tablet.  

 

 

 

The most viewed pages are:    

1. RenoZEB in a nutshell 
2. Project Timeline 

3. Results >  Real Demo Cases 
4. About > Team 

5. About > Related projects 
6. Index 

7. About > Work-plan 
8. Results > Technology 

9. Results > Real Demo Cases > Kubik 
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Recommendations: 

Considering this number of sessions is achieved approximately every month, the 
target set in the first dissemination plan for the whole project life (4.000 sessions) 

is already achieved. The website is currently live for over two years. In order to 
further increase the website population, we up-dated the website in 2019, with new 

input from all consortium partners on the timeline, demonstration buildings, 
technology and methodology sections. In addition, a new website section with 

several new pages was created for the training. Consortium partners are 
continuously requested to make suggestions for website improvements and to 

include the RenoZEB link in their websites, newsletters and social media in order to 
create even more traffic.   

 

5.2 RenoZEB Newsletter 

Thanks to the pop-up window on the project website, we were able to get more 
subscribers. The current mailing list consists of 240 contacts (February 2020), i.e. 

27 more than last year. Due to GDPR it is rather difficult to obtain a large amount 
of email addresses. Therefore, we are already content with the achieved number.  

Besides project partners, the four newsletters were sent to 58 contacts (March 
2018), to 137 contacts (October 2018), to 160 contacts (March 2019), and to 213 

contacts (November 2019). Yet, only a few people clicked on the links embedded in 
the newsletters (<10%), linking them back to content on the website. The next 
newsletter will be published end of March 2020. 

The KPI for newsletters set in Chapter 4 above is 500, hence this number is already 
achieved with the first four newsletters.  

 

Recommendations: 

• Spread the newsletter through social media instead of just focusing to the 
subscribed audience.  

• Consortium partners to spread social media posts notifying the release of 
each newsletter. 

• Encourage colleagues and interested people in their networks to 
subscribe, emphasising this is only a biannual newsletter. 

 

5.3 RenoZEB Twitter 

In order to align the understanding of social media indicators, the definitions of all 
indicators used in this report are noted at the beginning of each social media 

channel.   

Follower: the number of people, who opt in to receive the RenoZEB tweets. 

Impressions: the number of times a user receives a tweet in the timeline or 
searches for results. 
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Engagement: the number of times a user interacts with a tweet.     

Engagement rate: the number of engagements divided by the number of 
impressions. 

The RenoZEB Twitter profile counts 232 followers, including: architects, energy 
efficiency experts, engineering companies, European Commission bodies and 

representatives, European construction stakeholders, research centres and project 
partners.  

@renozeb has posted 288 tweets in total.  Over the last month the account has had 
4.640 impressions, 41 profile visits and was mentioned 9 times. In these last 28 

days there were engagements, which leads to an engagement rate of 1.7%.   

The KPI set in Chapter 4 for all social media channels is 1600 views. This has already 

been well overachieved just by Twitter.  

Example of successful tweets: 
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Recommendations for partners: 

• Follow the page from your professional and personal accounts 

• Retweet posts from your professional and personal accounts 

• Tag @renozeb in your posts and comments 

• Use your company page to boost the spread of RenoZEB posts 

• To achieve higher visibility, you can also tag relevant EU bodies in 
appropriate discussions, re-tweets and tweets 

 

5.4 RenoZEB Facebook 

Facebook  

Reach: the number of people, who saw any content from your page or about your 

page (unique views). 

Follower: the number of people, who receive RenoZEB news in their news feed but 

do not like the page. 

Fans: the number of people that like and follow the RenoZEB Facebook page. 

 

The RenoZEB Facebook has 161 followers and 153 likes (fans). 

 



                                                    

 

                D9.4 3rd Communication 
and Dissemination plan and report 

17 

 

In the last month the post reach has been 158 with 104 engagements (commenting, 

liking, sharing, or clicking upon particular elements of the post). 

The KPI set in Chapter 4 for all social media channels is 1600 views. This has already 

been well overachieved just by Twitter, but Facebook adds to it.  

Examples of successful posts: 
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Recommendations for partners: 

• Like the RenoZEB Facebook page 

• Share and like posts from the page  

• Invite interested colleagues and friends to like the page 

• Tag @renozeb in your posts and discussions 

• To achieve higher visibility, you can also tag relevant EU bodies in 

appropriate discussions and posts  

 

5.5 RenoZEB LinkedIn  

Group members: the number of people, who accepted to be a member on TripleA-

reno discussion group. 

Company profile followers: the number of people, who receive TripleA-reno 

LinkedIn post on their timeline. 

Impressions: the number of people, who saw TripleA-reno content (including 

revisits).  
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The RenoZEB LinkedIn group, which includes 43 members, mainly project partners, 

has proven to be unsuccessful. It contains only 11 posts and very limited reaction 
from the group. As a result, we have created a LinkedIn company page that eases 

the share of information with its followers and by the project partners’ personal 
profiles.  In the first year the company page has already gathered 114 followers (24 

February 2020). It has regular posts that are widely shared by the followers. In the 
last 30 days the page had 32 unique visits, 33 new followers and 2.000 post 

impressions. 

The KPI set in Chapter 4 for all social media channels is 1600 views. This has already 

been well overachieved just by Twitter, supported by Facebook. LinkedIn is further 
adding to it.   

 

 

 

https://www.linkedin.com/company/renozeb 

 

Recommendations for partners: 

• Follow the LinkedIn company page with your personal profile 

• Like and share posts coming from RenoZEB 

  

https://www.linkedin.com/company/renozeb
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5.6 RenoZEB YouTube Channel 

YouTube  

Channel subscribers: the number of people, who accept to receive TripleA-reno 
videos updates on their YouTube timeline. 

Views: the number of times a video was watched. 

The YouTube page was created on 15 November but has only 5 subscribers so far. 

In order to subscribe to the YouTube channel, the user will have to have a Gmail 
address, thus this is restricting the number.  

So far 4 videos were up-loaded, two about the 3D models of the demonstration 
buildings, one about the collaborative platform and one about the KUBIK façade 

installation. In total they were viewed 117 times.  

In Chapter 4 the KPI was set at 1.600 views of the videos, hence this target is not 

reached and will require further attention and support from the whole consortium.  
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6 Report on undertaken Dissemination Activities 

Every six months regular reporting on the forecast of planned and undertaken 
dissemination activities for each consortium partner is taking place. All activities 

have been also reported in the SEDIA portal dissemination reporting. A screenshot 
of this is included below. Table 3 summarises all 79 dissemination activities 

undertaken by the consortium partners during the first 12 months of the project. 
Table 4 displays the 60 dissemination activities of the second project year and Table 

5 the first 26 activities of the third year.  
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The screen shots from the continuous reporting on SEDIA provide a good overview 
of what the consortium has undertaken so far. With 79 dissemination activities in 

the first year and 84 in the second year, and 23 so far in the third year, the 
consortium managed to reach a vast number and variety of audiences. Tables 3 and 

4 depict all activities. Every consortium partner has contributed to this, some more, 
some less, but in the end, it is a continuous team effort.  

In addition to this, all consortium partners are requested to share any proof of the 
undertaken activities, such as publications or photos of events. A selection of these 

is included in the annex. 

 

 



 

This project has received funding from the European Union’s Horizon 2020 research and innovation programme 

under grant agreement No 768718 

 

 

Table 3: Dissemination Activity Reporting M1-M12 
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                D9.4 3rd Communication and Dissemination plan and report 

27 

 

Table 4: Dissemination Activity Reporting M13-M24 
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Table 5: Dissemination Activity Reporting M25-M36 



 

This project has received funding from the European Union’s Horizon 2020 
research and innovation programme under grant agreement No 768718 

 

 

7 Conclusion 

This report set out with the overall strategy and planned activities for the successful 

dissemination of RenoZEB project progress and results. As communication and 
dissemination is a continuous process and not a one-time effort at the end of the 

project, activities are taking place at all stages of the project. As a result, this 
document is constantly updated throughout the project lifespan with reports of the 

partners on their dissemination activities.  

All undertaken activities by the consortium until M18 have been included in this 

report. Furthermore, the various dissemination materials and channels so far 
established. The first four newsletters, as well as the first three scientific 

publications have been presented.  

In order to ensure project recognisability and successful dissemination it is 

important that all partners use the cooperate identity of D9.1 when disseminating 
RenoZEB project results and follow the strategy developed in D9.2 and further 

improved in D9.3 and in this document (D9.4). This includes the proper use of the 
project name, logo, colour pallet, template as well as acknowledgment of EU 
funding.  
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8 Appendix 

8.1 Appendix 1: Cooperate Identity 
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8.2 Appendix 2: Dissemination material 

All dissemination material is available on the project website: 
https://renozeb.eu/new-media/promotion-material.html  

The A0 Poster available in English, Estonian, French, German, Spanish. While the 
roll-up poster is only available in English.  
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Estonian, French, German, Spanish versions of the A0 poster  
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The English roll-up poster used for international fairs and conferences.  
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The RenoZEB brochure is available on the project website in Bulgarian, English, 
Estonian, French, German, Greek, Italian, Spanish. https://renozeb.eu/new-

media/promotion-material.html  

 The RenoZEB brochure in English 

  

https://renozeb.eu/new-media/promotion-material.html
https://renozeb.eu/new-media/promotion-material.html
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The RenoZEB brochure in Bulgarian 
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The RenoZEB brochure in Estonian 
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 The RenoZEB brochure in French  
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The RenoZEB brochure in German 
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The RenoZEB brochure in Greek 
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 The RenoZEB brochure in Italian 

 

  



                                                    

 

                D9.4 3rd Communication 
and Dissemination plan and report 

43 

 

The RenoZEB brochure in Spanish 
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8.3 Appendix 3: Project Newsletters 

The four newsletters are available in English on the project website: 
https://renozeb.eu/new-media/newsletter.html  

The 1st RenoZEB Newsletter was sent in March 2018.  

 

https://renozeb.eu/new-media/newsletter.html
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                D9.4 3rd Communication 
and Dissemination plan and report 

48 

 

The 2nd RenoZEB Newsletter in October 2018. 
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The 3rd RenoZEB Newsletter, March 2019: 
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The 4th RenoZEB Newsletter, November 2019: 
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                D9.4 3rd Communication 
and Dissemination plan and report 

65 

 

8.4 Appendix 4: Publications 

The first scientific publication of the RenoZEB project was presented at the final 
conference of the BAMB H2020 project in Brussels on 6/7 February 2019, which was 

part of the worldwide prestigious SBE19 Conference Series. The golden open access 
of the paper is available under: https://iopscience.iop.org/article/10.1088/1755-

1315/225/1/012034  

 

https://iopscience.iop.org/article/10.1088/1755-1315/225/1/012034
https://iopscience.iop.org/article/10.1088/1755-1315/225/1/012034
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The second open access publication ‘Accelerating Energy Renovation Solution for 

Zero Energy Buildings and Neighbourhoods—The Experience of the RenoZEB 
Project’ was published by Michele Vavallo, Marco Arnesano, Gian Marco Revel, Asier 

Mediavilla, Ane Ferreiro Sistiaga, Alessandro Pracucci, Sara Magnani and Oscar 
Casadei. It is available under the following link: http://www.mdpi.com/2504-

3900/20/1/1/pdf  

 

http://www.mdpi.com/2504-3900/20/1/1/pdf
http://www.mdpi.com/2504-3900/20/1/1/pdf
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A third publication has been done on ‘Sensors and control solutions for Smart-IoT 

façade modules’ by Marco Arnesano; Bruno Bueno; Alessandro Pracucci; Sara 
Magnagni; Oscar Casadei; Gian Marco Revel. It is currently not yet open access, but 

available at https://ieeexplore.ieee.org/document/8805024 The authors are trying 
to reach open access as soon as possible.  

  

https://ieeexplore.ieee.org/document/8805024
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8.5 Appendix 3: Supporting documents of dissemination activities 

As presented in Chapter 6 the project partners have undertaken an abundance of 
dissemination and communication activities. Hereafter a selection of some events 

that have been documented, in order to stay within a reasonable page limit. All 
events can also be found in the social media feeds.  

7 February 2018, coordinator Michele Vavallo presented the project at Ceramica 
Innova.  
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Project partner RINA distributed some leaflets during the P2Endure Deep renovation 

Joint Workshop in Rome on 5 October 2018.  

 

 

ACE has presented RenoZEB during the General Assembly of its member 
organisations in Innsbruck on 03 May 2019. At this event were about 100 

participants representing all 600.000 European architects and the presentation was 
mainly used to find trainers to participate in the train-the-trainers session in March 

2020.  
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RenoZEB coordinator Michele Vavallo has also presented the project at Sustainable 
Places 2019 on 06 June 2019 and has accomplished a scientific publication as well.  
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On 18 June 2019 RenoZEB gained a spot in the prestigious Policy Conference of the 

European Commission during the EUSEW. Project partner UIPI submitted the 
successful application for the project as a cluster workshop with the three sister 

projects.  
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Coordinator Michele Vavallo has presented RenoZEB at various events. Here in the 

photo below at the STUNNING final conference in Paris on 18 September 2019.  

 

 

 

Solintel was also presenting RenoZEB at Cevisma on 06 February 2020.  
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Consortium partner EnergyPRO presented RenoZEB at The Offsite Show on 20 

November 2019. 

 

 

Project partner handed out leaflets at various events of their member organisations, 
here at SNPC on 22 November 2019.  
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